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359. Mrs R A Ndzanga (ANC) to ask the Minister of Water Affairs and Forestry:
(1) What successes were achieved by the water, sanitation and hygiene campaign (WASH) which his Department embarked on during Water Week in March 2002;

(2) whether problem areas were encountered in this regard; if so, what are the relevant details;

(3) whether his Department has taken or intends taking any steps to bring about improvements to the campaign; if not, what is the position in this regard; if so, what are the relevant details? 

…………………….

REPLY:

(i) Significant progress has been recorded since the launching of the WASH campaign during Water Week, in March this year.  It is a campaign that we are running in parallel with our programme to provide all our people with clean water and adequate sanitation.

The WASH campaign, acronym for Water, Sanitation and Hygiene awareness, is essentially a public education and awareness project, aimed at combating water-borne diseases by emphasising the benefits to health by washing ones hands with soap and water at appropriate times: after the toilet, before preparing food and eating.  Scientific studies have shown that this simple act reduces the spread of such disease by 40%.

The communications campaign that was embarked upon has achieved initial success in raising public awareness about the link between water, sanitation and basic hygiene.  Tens of thousands of pamphlets and posters in various languages, with hygiene education messages, a bar of soap and a WASH badge, were produced and distributed by my Department and linked to community events.  A television advertisement of Mr Nelson Mandela promoting handwashing was also shown during National Water Week and again used during the World Summit on Sustainable Development.  This greatly helped raise the profile of the handwashing message.  

Other activities, such as the running of a Youth in Water Arts Awards – Baswa Le Meetsi aims at reaching vulnerable communities with the WASH message through drama, music, poetry and art has made good progress. Our WASH promotion has been internationally acclaimed, was featured at the World Summit on Sustainable Development and has inspired similar campaigns elsewhere in Africa.

It is estimated that we have directly reached 750,000 rural people with Health and Hygiene education, apart from those millions who have seen television and other adverts.

(2) A launch of this nature needs close links with other stakeholders such as the Departments of Health, Education and the Private Sector, particularly the soap manufacturers, as potential partners.

We also need to have in place Market Research methods to test the impact of our message on target groups and assess whether we are achieving behavioural change.  These areas could have been strengthened during the launch period.

(3) The problem areas have been taken into account and we are working on strengthening the partnerships.

The launch of the programme is being followed up with nationwide activities.  This phase of the campaign will continue to mid-January 2003.  It will focus on a selection of priority areas in the country, and will also involve 10,000 schools.

Billboards, audio tapes, posters, stickers and pamphlets in vernacular languages will be utilised.  The approach is being informed by lessons learned during the launch period and by market research.

We are also utilising the best of international experience and practise to improve our campaign.  The fact that we have now reached eight million rural people with clean water and built 106,000 new toilets, most in this past year, serving nearly one million people is ensuring a better quality of life, health and dignity for our people, and hope for those still to be reached.

That is why we say:

Amanzi ayimpilo, Sanitation is dignity, and with the WASH campaign Izandla ziya gezana! 

End.

