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1264. 
Mr A H Nel to ask the Minister of Water Affairs and Forestry:

(1)

(a) What amount did his department and/or ministry spend on advertising the department and/or ministry in the (i) electronic and (ii) print media (aa) in 2002 and (bb) during the period 1 January 2003 up to the latest specified date for which information is available and (b) what amount was spent on (i) colour and (ii) black and white print advertising media in each such year;

(2)
in respect of each advertisement, (a) what was the purpose of the advertisement, (b) in which media was it flighted and (c) what was the cost?
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REPLY:

(1)(a)(i)(aa)
The Department of Water Affairs and Forestry spent an amount of R2 018 229,00 on advertising the Department in the electronic media in 2002.

(1)(a)(i)(bb)
An amount of R500 951,00 was spent on advertising my Department in the electronic media during the period 1 January 2003 up to 31 August 2003.

(1)(a)(ii)(aa)
My Department spent an amount of R3 374 002,46 on advertising my Department in the print media in 2002.

(1)(a)(ii)(bb)
An amount of R1 053 899,00 was spent on advertising my Department in the electronic media during the period 1 January 2003 up to 31 August 2003.

(1)(b)(i)
My Department spent an amount of R2 742 702,18 on colour print advertising in 2002, while R1 053 899,00 was spent from 1 January 2003 until 31 August 2003.

(1)(b)(ii)
An amount of R631 300,28 was spent by my Department on black and white print advertising in 2002, while no funds were spent on this in 2003.

(2)(a),(b)&(c)
The aim of the advertisements that were placed by my Department were mainly to create awareness, provide information to, and invite comments from the Department’s external stakeholders (the public, sectors and partners) on policy matters relating to the core functions of the Department, and programmes and campaigns run by my Department.  The purpose of the advertising campaigns, the media in which the advertisements were flighted and the costs  involved  are  shown 
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in the attached table.  It is the policy of my Department to ensure proper involvement of all stakeholders and the public in policy development/programmes and to inform them about campaigns run by the Department.  Communication campaigns and advertisements in the electronic and print media are but a few of the tools that my Department use to communicate with its stakeholders and the public.  My Department seeks to ensure that these tools are used in such a way that information is provided in an accurate, timeous, understandable and cost-effective manner.

